A LOCAL FAMILY MARKETING CHANNEL

KIDZ ROCK OUT

BE THE PLACE
THEY ASK TO GO.

Play - discover -» redeem in person

KRO connects family-friendly businesses with
local families through games, tradeable brand
collectibles and real-world perks.
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THE REALITY

: : (v o)
Kids don't —
browse Groupon.

LF‘WLZ.E"EFFJEI‘“
KRO puts your offer inside the game. Kids =
win a perk, show it to their parents, and
have a reason to ask for a visit.

(‘% uncommoN @ )

Turn discovery into a reason to visit.

KIDZ ROCK OUT / 02




HOW A PARTNER JOINS

THREE THINGS HAPPEN.

YOU SET THE OFFER

Agree on a voucher or perk, its terms, eligible location and available quantity.

0l

WE MAKE IT PLAYABLE

KRO can feature your product, attraction or mascot as a digital collectible that youth
players discover and trade.

02

FAMILIES REDEEM

A parent or guardian can bring the eligible reward to your business; qualifying activity
supports an agreed youth program.

03
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VISIBILITY ACROSS THE EXPERIENCE

MORE THAN A COUPON LIST.

A partner can be discovered when it joins the
network, explored on the nearby perks map,
and encountered again when a branded
collectible changes hands.

NEW-PARTNER SPOTLIGHT

A visual introduction for families in the app.

TRADEABLE BRAND IMAGE

A treat, attraction or mascot image can
circulate among youth players—another
chance to see your business.

& D
LOOK WHAT JUST DROPPED

asmmmm—— NEW IN THE KRO NETWORK

NEON ARCADE — UNCOMMO...

(=GRi) UNCOMMON ASSET

FUN - LAS VEGAS, NV

§ ACAIEN 19
7

HOOPS ACADEMY — COMMO...
COMMON ASSET
SPORTS : LAS VEGAS, NV

9
PIZZA PARK — UNCOMMON ...
UNCOMMON ASSET oF
FOOD . LAS VEGAS, NV
a
=

PIZZA PARK
SAMPLE TEXT — FREE ARCADE TOKEN WITH ANY
LARGE PIZZA. LAS VEGAS, NV.
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FROM INTEREST TO A VISIT

A PERK GIVES
THE FAMILY A PLAN.

Local discovery —» reward or trade - a
parent chooses to visit —» staff verifies
an eligible in-store redemption.

Why offers matter

Useful perks give a family more reasons to
stop in and make a purchase. Actual visits and
sales depend on the offer and audience.

7 NEAR YOU

PERK DROP MAP

PARTNER PERK DROPS AND SCHOOLS IN YOUR
NEIGHBORHOOD

9% PERK DROPS & LOCATIONS

ACROSS THE KRO NETWORK

EEEEEEEEEEEEEEEEEEEEEEEEEEEEE
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PROMOTIONS YOU CAN SEE

KEEP GIVING THEM —
A REASON TO RETURN. = GOOOEY

LOS ANGELES, CA

EVENT DROPS DEMO PREVIEW
) SAMPLE BUSINESS AND NUMBERS SO YOU CAN TRY THE
Grand openings, yOuth-themed events or a new product can DASHBOARD. SIGN IN WITH YOUR PARTNER ACCOUNT TO SEE

YOUR REAL VOUCHERS, PERKS AND STATS.

become a timely perk and, where enabled, a player notification.

\
SIGN IN AS A PARTNER )

- A )

PARTNER INSIGHTS . Vot

S
Follow available impressions, trade activity and redemptions in
your partner portal. 12480 1836
COMMUNITY GIVEBACK &8
An agreed share from qualifying activity is assigned to a specific 142

approved youth goal—not an unrestricted organization fund.

Portal image: sample data, not results
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FOUNDING PARTNER INVITATION

START WITH A
30-DAY TRIAL.

SPONSORSHIP
$ 0 for the first 30 days

A separate contribution
can add a sponsor banner

Then introductory pricing of $9.99/month during our on player profile pages.

first six months. Confirm the ongoing rate and terms Discuss availablility,
before enrolling. placement and terms

with KRO.

Let's show you the experience.
kidzrockout.com ¢ 702-706-4841
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